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Disproportionate impactDisproportionate impact

In a recent full probability study (CA), In a recent full probability study (CA), 
LGBT men smoked 50% more than the LGBT men smoked 50% more than the 
general population, and LGBT women general population, and LGBT women 
smoked almost 200% more than the smoked almost 200% more than the 
general population.  general population.  
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We donWe don’’t feel targetedt feel targeted

In the survey above, 7 out of 10 LGBT In the survey above, 7 out of 10 LGBT 
men and 4 out of 5 LGBT women men and 4 out of 5 LGBT women 
thought smoking was no bigger problem thought smoking was no bigger problem 
for for LGBTsLGBTs than everyone elsethan everyone else
Despite record high prevalence rates Despite record high prevalence rates 
reported by the same group.reported by the same group.
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Our leaders rarely see it Our leaders rarely see it 
as a priorityas a priority

UCSF researchers found that only 17% UCSF researchers found that only 17% 
of 75 LGBT community leaders listed of 75 LGBT community leaders listed 
tobacco as a top three LGBT health tobacco as a top three LGBT health 
issue.issue.
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WeWe’’re not angryre not angry

When UCSF researchers conducted When UCSF researchers conducted 
focus groups in the LGBT and African focus groups in the LGBT and African 
American communities they found that American communities they found that 
African Americans were primarily angry African Americans were primarily angry 
when shown depictions of tobacco when shown depictions of tobacco 
industry targeting, while industry targeting, while LGBTsLGBTs were were 
primarily grateful.primarily grateful.



T-Free  lgbttobacco@gmail.com * Scout scoutout@gmail.com 401-263-5092

The tollThe toll

Tobacco kills more LGBT people than any Tobacco kills more LGBT people than any 
other health issue.  other health issue.  
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Case Study of Case Study of 
TargetingTargeting
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CA Prop 10 ballot initiativeCA Prop 10 ballot initiative
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Big Tobacco works together Big Tobacco works together 
to plan opposition to plan opposition 
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And recruits an LGBT And recruits an LGBT 
community leader community leader 
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OK to target OK to target LGBTsLGBTs, but , but 
not not ““minoritiesminorities””
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Check, how much money Check, how much money 
have they given us? have they given us? 
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Offer people moneyOffer people money
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Create the timelineCreate the timeline
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Target LGBT civil rights Target LGBT civil rights 
groupgroup
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Hit them again, and againHit them again, and again
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Target the LGBT mediaTarget the LGBT media
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Make a list of all media to Make a list of all media to 
blitzblitz
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DonDon’’t forget anyt forget any
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I said donI said don’’t forget anyt forget any
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Not done yetNot done yet
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AaaandAaaand, that, that’’s its it
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ItIt’’s going to cost yous going to cost you
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But youBut you’’ve already been ve already been 
watching LGBT mediawatching LGBT media
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Now, how will we sell Now, how will we sell 
this?this?
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When LGBT leaders arenWhen LGBT leaders aren’’t t 
on board?on board?
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Themes that resonate Themes that resonate 
with with LGBTsLGBTs

1. Lifestyle regulation

2. Government intrusion into private lives

3. Removing choice as an option for life decisions
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Spend money, find the Spend money, find the 
best pitchbest pitch
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Actually spend lots of Actually spend lots of 
moneymoney
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Work at home and earn Work at home and earn 
$15k in 2 months!$15k in 2 months!
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No we said spend LOTS of No we said spend LOTS of 
moneymoney
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AndAnd…………. Still lose. Still lose

In a In a ““heartbreakingly closeheartbreakingly close”” vote, vote, 
Proposition 10 passes in 1998.Proposition 10 passes in 1998.
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Another brief exampleAnother brief example
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Hire more LGBT Hire more LGBT 
consultantsconsultants
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Pay themPay them



T-Free  lgbttobacco@gmail.com * Scout scoutout@gmail.com 401-263-5092

Get listings of LGBT Get listings of LGBT 
eventsevents
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Sign contracts to promoteSign contracts to promote
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Show CEM calendarShow CEM calendar
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Example DC CIAExample DC CIA

Work with existing groupsWork with existing groups
Recruit LGBT leadersRecruit LGBT leaders
Neutralize LGBT paid tobacco oppositionNeutralize LGBT paid tobacco opposition
Pressure key alderman Pressure key alderman 
Stand and be counted!Stand and be counted!
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WhatWhat’’s next for Chicagos next for Chicago

CIA pressure CIA pressure 
Watch for pressure to overturn CIAWatch for pressure to overturn CIA
Build collaborations with tobacco control Build collaborations with tobacco control 
groupsgroups
Build LGBT awareness about tobacco Build LGBT awareness about tobacco 
impactimpact
Build support for cessationBuild support for cessation
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How can Chicago fit in How can Chicago fit in 
National Network?National Network?

Document your lessons learnedDocument your lessons learned
Create new strategies others can useCreate new strategies others can use
Help create successes we can learn fromHelp create successes we can learn from
Participate in national organizational Participate in national organizational 
activitiesactivities
Spread the tobacco control vibe around Spread the tobacco control vibe around 
to yr national counterparts in LGBTto yr national counterparts in LGBT
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National Network for National Network for 
LGBT Tobacco ControlLGBT Tobacco Control

Next eventNext event

44thth LGBTI AntiLGBTI Anti--Tobacco SummitTobacco Summit

July 11July 11thth, Washington, DC.  , Washington, DC.  
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